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GROWING OUR 
HIGH VALUE CUSTOMER 
AND PRODUCT IMPROVEMENTS 

NEW PRODUCT 
DELIVERING IMPROVED 
OPERATING METRICS

MATERIAL 
PROFITABILITY 
IMPROVEMENTS 

BALANCE SHEET 
STRENGTHENED
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TRADING FOR THE 8 WEEKS OF H2 to 23 FEBRUARY 2025
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Thank you for your attendance and participation

www.citychiccollective.com.au 
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http://www.asx.com.au/

