
Morgans Investor Presentation 

Please find attached a presentation to be given by Ms Nadine Gooderick, Managing Director and Mr Athol 
Chiert, Chief Financial Officer, at ClearView Wealth Limited, to investors attending the Morgans Emerging 
Leaders Conference on Tuesday, 13 May 2025.

ENDS

For further information, please contact:

Investor inquiries 

Trevor Franz  
E: trevor.franz@lgcapital.com.au

Media inquiries 

Emma Hawke 

E: media@clearview.com.au

Approval of Announcement

The ClearView Limited Continuous Disclosure Committee has authorised the release of this announcement to 

the market.

About ClearView

Established in 2010, ClearView is an ASX-listed life insurance business that partners with financial advisers to 
help Australians protect their wealth. 

ClearView manages over $380 million in inforce premiums and has relationships with over 1,000 Australian 
Financial Services Licensees, representing over 5,000 financial advisers. 

For more information, visit clearview.com.au.
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ClearView Wealth Limited 
ABN 83 106 248 248

ASX Code: CVW
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Nadine Gooderick
Managing Director

Athol Chiert
Chief Financial Officer

ClearView – 
Morgans Sydney 
Emerging Leaders 
Conference
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Wealth exit completed in March 2025.  Now pure play life insurance company

Key updates since half year

1. As at 31 March 2025, % to prior comparable period.  Source: ClearView unaudited management accounts to 31 March 2025.
2. As at 9 May 2025.

Migration onto single cloud-based technology platform on track for 1H FY26

 Share buyback underway with 5,702,335 shares purchased to date2

Gross premium income up 9% to $285.6m (Q3 up 12% to $94.2m)1

 Total in-force premiums up 9% to $398m1 – ClearChoice now reached $100m

 No change to half year guidance previously provided.  FY26 goals remain on track

Repricing of in-force underway from Feb 2025 and on track

 Tier 2 capital raising successfully completed: strong capital position for growth
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The ClearView story: transformation to tech enabled pure play life business 

● ClearView established in its current
form in 2010 (origins date back to
1976)

● Objective to build challenger brand
in IFA market given market
consolidation and incumbent legacy
issues

● Launch of contemporary products
through IFA channel in 2011

● New life insurance product
(ClearChoice) launched in 2021 to
address sustainability issues and
industry structural changes – reset of
industry

● Driven by:

o Customer focus through deep insights
and competitive product offering

o Challenger brand and deep
distribution relationships with IFAs

o Single cloud-based technology
platform enabling speed to market
and ease of doing business

● Accelerated by:
o Customer led opportunities (DBFO)

o Digital customer experience / AI (fast
follower)

o Data for superior analytics and
insights

History Transformation Growth

ClearView aspires to help Australians and their families achieve peace of mind about their future 
while being a positive force for our people, partners, customers and community

● 2020 – Start of multi year
transformation program, investing in
technology cloud-based solution and
to strategically simplify the business

● 2021 – Launch of ClearChoice
product on new technology platform

● 2021 – Exit of Advice completed

● 2024 – Build and implementation
(phase 1) of new technology
platform completed

● 2025 – Exit of Wealth completed

● 1H FY26 (on track) – Migration of pre
2021 products onto new platform

IFAs - Independent Financial Advisers
DBFO – Delivering better financial outcomes 

WE ARE 
HERE
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Consistent YoY growth of in-force premium since entry in IFA market (remains key driver of growth). Gross premiums for a 
period broadly reflects average in-force premiums.  As at 31 March 2025, total in-force premiums now reached ~$400m

Strong track record of top line growth

ClearChoice in-force 
premiums now  
reached $101m

Plus $31m non-advice in-
force = $398m in-force 

premiums, up 9%1

1. As at 31 March 2025, % to prior comparable period.  Source: ClearView unaudited management accounts to 31 March 2025.
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Transformation update

2021 New technology platform implemented for ClearChoice product 

2024 Phase 1 build and implementation completed on new platform

2024 Migration phase commenced for all in-force policies issued 
prior to launch of ClearChoice product (pre 2021 policies)

2025 Current Migration Status

Product requirements (completed)

Product development (in progress – on track)

Testing (in progress – on track)

Migration (1H26 – on track)

Clearview is in the final phase of its transformation program - transition to a single modern cloud-based technology 
platform which is on track for completion by 31 December 2025 

SINGLE TARGET STATE 
PLATFORM

PRE-CLEARCHOICE POLICIES
MIGRATING TO TARGET STATE 

PLATFORM
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Strategic focus - growth

Ongoing Technology Development
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SHORT TERM FOCUS MEDIUM TO LONG TERM FOCUS

PROTECT & OPTIMISE OPTIMISE & DIVERSIFY EXPLORE & CONQUER

Existing 
market / 
channel

Expanded 
market / 
channels

Customer

Product

Pricing

UW

Claims

*DBFO – Delivering better financial outcomes

FY26 GROWTH 

FY27 DIGITAL CUSTOMER 
STRATEGY 

FY27+ ACCELERATE GROWTH

 Single technology platform –
complete migration + build out of
digital front end

 Simplified business processes and
customer touchpoints

 Foundations for scaled growth

 End-to-end tech transformation =
customisation + speed to market

 Amplify service differentiation

 Leverage increased data capability

 Explore customer accessibility and
affordability options (including *DBFO)
+ other products and channels

 Continue scaled growth

 Strengthen / expand partnerships

 Access to more sophisticated data for
superior analytics and insights to
inform future opportunities
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Summary information
This investor presentation (Presentation) contains information about ClearView Wealth Limited (ACN 
106 248 248) and its subsidiaries (ClearView) and its activities as at  the date of this Presentation. The 
information in this Presentation is summary information only and is not purported to be complete.  The 
information contained in this Presentation is intended to be read by a professional analyst or investor 
audience and considered in conjunction with a verbal presentation.

Future performance
This Presentation contains certain forward-looking statements. The forward-looking  statements 
contained in this Presentation involve known and unknown risks and uncertainties and other factors, 
many of which are beyond the control of ClearView, and  may involve significant elements of subjective 
judgement and assumptions as to future  events which may or may not be correct.  A number of factors 
may result in actual results differing from projections and forecasts including without limitation, changes 
in business performance, operating environment, regulation and market factors. Undue reliance should 
not be placed on forward-looking statements.  Except as required by law, ClearView assumes no 
obligation to update or revise such information to reflect any change in expectations,  beliefs, hopes, 
intentions or strategies. No representations, warranty or assurance (express  or implied) is given that 
the occurrence of the events expressed or implied in any forward-looking statements in this 
Presentation will actually occur. Please note past performance is not an indicator of future 
performance.

Not investment advice
The information contained in this Presentation is not investment or financial product advice (nor tax, 
accounting or legal advice) and is not intended to be used as the basis for making an investment 
decision. The information does not take into account the needs, objectives or financial situation of any 
particular investor.

Pro-forma financial information
ClearView uses certain measures to manage and report on its business that are not recognised 
under Australian Accounting Standards. These measures are referred to as non-IFRS 
(“International Financial Reporting Standards”) financial information. ClearView considered that 
this non-IFRS financial information is important to assist in evaluating ClearView’s underlying 
performance. The information is presented to assist in making  appropriate comparisons with prior 
periods and to assess the underlying performance of the business.

Disclaimer
To the maximum extent permitted by law, ClearView, and its related bodies corporate, officers, 
employees and representatives (including agents and advisers), make no representation or 
warranty, express or implied, as to the currency, accuracy, completeness  or reliability of the 
information contained in this Presentation. To the maximum extent  permitted by law, no person, 
including ClearView, related bodies corporate, officers,  employees and representatives (including 
agents and advisers), accepts any liability or  responsibility for any expenses, losses, damages or 
costs incurred by an investor and the  information in this Presentation being inaccurate or 
incomplete in any way for any reason, whether by negligence or otherwise.

The information in this Presentation is subject to change without notice.

Disclaimer

Important notice and disclaimer
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