
F
or

 p
er

so
na

l u
se

 o
nl

y



F
or

 p
er

so
na

l u
se

 o
nl

y



3

A message from our

Group Chief Executive Officer

Terry Smart


Group Chief Executive Officer



JB Hi-Fi Limited

11 August 2025

FY25 has been a year of continued focus on 
delivering value for our customers, supporting 

our team members and progressing our 
sustainability commitments.

At JB Hi-Fi Group, we believe in doing business the right way — by supporting 
our people, engaging with our communities and reducing our environmental 
impact. Our team members remain central to this effort and we continue to 
invest in their development, safety, health and wellbeing. 


We also remain committed to fostering greater engagement, diversity and inclusion across the business 
and creating opportunities for our people. We have made some good progress and continue to focus on 
making JB Hi-Fi and The Good Guys a place that people feel proud to work at. 



This year we welcomed e&s into the Group, a premium kitchen, laundry and bathroom appliance retailer 
with 12 showrooms across Victoria and the Australian Capital Territory, an online channel, and a 
commercial offering that services builders, developers and architects. With its long history and strong 
reputation in the communities it serves, e&s is a great cultural fit and brings a complementary offer to 
our existing JB Hi-Fi and Good Guys businesses. 



As part of e&s's integration into the Group, we have introduced our key people policies, including the 
Group Code of Conduct and Workplace Behaviour Policy, which reflect our shared values and ways of 
working. We look forward to growing together and continuing to integrate our sustainability practices 
across the Group.



This report outlines our continued efforts to make a positive contribution in the areas that matter most. 
From investing in our communities, to emissions reductions and ethical sourcing.





This year we surpassed $44m in workplace giving donations, thanks to the generosity of our team 
members. 



We also made good progress on reducing emissions. 40% of the Group’s energy now comes from 
renewable sources, which has resulted in our emissions decreasing by 18.7% from prior year, or 32% 
compared to our base year of FY20.   

We continue to also assess and address the risk of modern slavery in our supply chain. During the year, 
we issued our revised Ethical Sourcing Policy to our suppliers and engaged 165 suppliers on modern 
slavery risk management, packaging sustainability and scope 3 emissions.  



I would like to thank our more than 16,000 team members for their ongoing support. We are committed 
to continuously improving the way in which we operate and working with our team members and 
partners to help shape a more sustainable future for our business and the communities we serve.
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Climate-related 

risks



Identifying and responding to the 
Group’s physical and transition 

climate related risks and 
opportunities.

Page 42

Engagement, talent,

diversity and inclusion



Building highly engaged teams,  
developing our people and ensuring 
we maintain a diverse and inclusive 

work environment.

Page 9

Community engagement


and investment



The impact, engagement and 
involvement with communities 

where we operate.

Page 21

Recycling and circular 
economy



Managing operational waste and  
end-of-life product responsibly, and 


optimising recycling.

Page 51

Energy consumption and 
emissions reduction



Monitoring and reducing our scope 
1, 2 and 3 carbon emissions and, 

where possible, energy 
consumption.

Page 36

Strong Governance,
business 
ethics and compliance



Operating with integrity and 
transparency, complying with all 

relevant laws and regulations, with 
governance and oversight provided by 

the JB Hi-Fi Limited Board.

Page 6

Ethical sourcing and

modern slavery



Sourcing products and services ethically, 
ensuring our minimum standards 

concerning labour, health and safety, 
environmental management and ethics 

are complied with across our  
supply chain. 


Page 27

Packaging 

sustainability 



Improving the design of product 
packaging to minimise 
environmental impact.

Page 45

Product design, quality

and safety



Working with suppliers to maintain 
and improve product safety, 
compliance, durability and 

sustainability.


Page 32

Labour 

practices



Ensuring the Group’s operations and 
supply chain adheres to International 

Labour Organisation (ILO) 
conventions, fair living wage, safe 

working conditions and freedom of 
association.


Page 13

Rights of First Nations 
Peoples and Reconciliation 



Respecting and addressing the 
rights and representation of First 

Nations Peoples across our 
operations and supply chain, and 

First Nations reconciliation.


Page 13

Health, safety

and wellbeing



Creating and maintaining a safe and 
healthy workplace, focusing on 
preventing fatalities, minimising 

physical injuries and promoting good 
mental health and wellbeing.


Page 15

The table shown below outlines the material topics that our stakeholders have identified as being most important for the Group to address, with cross 
references to where in this Sustainability Report we have provided further information on how these issues are being managed.

Material topics




Data security 

and privacy



Ensuring effective policies and 
procedures for data privacy and 

cybersecurity for customers, 
suppliers and employees.

Page 33
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