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Vmoto to Launch 3 models of MotoGP Edition Electric 
Scooters under Worldwide MotoGP Agreement 
 
Highlights 
 

• Vmoto will launch three MotoGP edition electric scooters under a worldwide agreement with MotoGP 
Sport Entertainment Group S.L (“MGP Group”), which will be distributed via Vmoto’s existing networks 
of international distributors across the world.  

• Grand Prix motorcycle racing (“MotoGP”) is the premier world championship of motorcycle road racing, 
established since 1949 as the oldest motorsports championship.  

• 84% of MGP Group is owned by  Liberty Media and is part of the Formula One Group. 

• The agreement provides strong validation of Vmoto’s electric vehicle offering from the world’s highest 
class of motorcycle road racing championship. 

• The Company expects that the agreement with MGP Group and the launch of 3 models of MotoGP 
edition electric scooters  will significantly raise Vmoto’s brand and product awareness, and drive sales 
growth in FY2026 to FY2030.  

 
Global electric vehicle company, Vmoto Limited (ASX: VMT) (“Vmoto”, or the “Company”) is pleased to advise 
that the Company has signed a worldwide agreement with Spanish MotoGP Sports Entertainment Group S.L. 
(“MGP Group”) for Vmoto to produce and distribute 3 models of MotoGP edition electric scooters globally.  
 
Vmoto will produce and supply three models of MotoGP edition electric scooters bearing the MotoGP brand and 
label, to be distributed via Vmoto’s existing network of distributors across the world.  
 
Vmoto will promote these three models of MotoGP edition electric scooters with significant and active sales and 
marketing activities and with the support from MGP Group. These sales and marketing activities include: 
 

• Vmoto to be appointed as MotoGP Electric Scooter Supplier and the use of such title in Vmoto’s global 
communications and promotional campaigns; 

• The placing of Vmoto branded electric vehicle products at MotoGP’s European events; 

• The placing of Vmoto’s fast charging and battery swapping station at MGP Group’s authorised locations 
to showcase its technologies; and 

• The use of MGP Group’s footage and clips for promotional purposes.  
 
Headquartered in Madrid, Spain with branches in Barcelona, Amsterdam, London and Rome, MGP Group, the 
commercial rights holder for the motorcycling sport of MotoGP, manages and markets MotoGP to its global fans, 
riders and broadcasters across the world. 
 
MotoGP is the premier world championship of motorcycle road racing, established in 1949 as the oldest 
motorsports championship. As of late 2025, MotoGP has achieved record-breaking global popularity with a 
fanbase of 632 million, and the sport drew 3.6 million trackside attendees over the 2025 season, with over 50% of 
fans under 35 years old. Viewership is rising globally.  
 
In July 2025, 84% of MotoGP Sports Entertainment Group (formerly named Dorna Sports S.L.) was acquired by 
Liberty Media and became part of the Formula One Group. Vmoto expects the agreement with MGP Group may 
also increase Vmoto’s brand and products exposure to fanbase of Formula One.  
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The 3 models of MotoGP edition electric scooters will be available until 31 December 2030 subject to renewal. 
The Company expects that the agreement with MGP Group and the launch of 3 models of MotoGP edition electric 
scooters will significantly raise Vmoto’s brand and product awareness globally, and drive further sales growth in 
FY2026 to FY2030. The agreement also provides strong validation of Vmoto as a leading e-mobility solutions 
provider by the world’s highest class of motorcycle road racing championship. 
 
Vmoto’s Managing Director, Mr Charles Chen said: “This is a landmark agreement for Vmoto and we are very 
proud that MotoGP, the highest class of motorcycle road racing championship, associates its brand with Vmoto’s 
two-wheel electric vehicles. The deal will allow MotoGP’s significant fanbase to have the opportunity to access 
electric mobility supplied by Vmoto and allow the Company to significantly raise its brand and product awareness, 
and drive sales growth." 
 

 
-ENDS- 

 
 
The announcement was approved for release by the Board of Vmoto Limited. 
 
For further information, please contact: 
 

Company enquiries 
Charles Chen 
Managing Director 
info@vmoto.com 

 

  

Vmoto’s Social Media 
Vmoto is committed to communicating with the investment community through all available channels including social media. Whilst 
ASX remains the primary channel for all material announcements and news, all Vmoto shareholders, investors and other interested 
parties are encouraged to follow Vmoto on our website (www.vmoto.com), Facebook (www.facebook.com/vmotosoco), Instagram 
(www.instagram.com/vmotoofficial) and YouTube (www.youtube.com/vmotosoco). 
 
Forward Looking Statements  
Forward looking statements are based on current expectations and are not guarantees of future performance, involve known and 
unknown risks, uncertainties and other factors, many of which are outside the control of the Company. Actual results, performance 
or achievements may vary materially from any forward-looking statements. Although the Company believes that assumptions 
underlying the forward-looking statements are reasonable, any of the assumptions could prove inaccurate or incorrect in hindsight 
and, therefore, there can be no assurance that matters contemplated in the forward-looking statements will be realised. Accordingly, 
readers are cautioned not to place undue reliance on forward looking statements, which are current only as at the date of this 
announcement. 
 
Shareholders Communications 
Vmoto is committed to communicating with its shareholders regularly and efficiently and encourages shareholders to adopt 
electronic communication channels. Shareholders can update communications method by going to 
www.computershare.com.au/easyupdate/VMT.  
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