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ASX Anouncement 14 May 2026

$500k sold in first month of OPAL Real World Asset (RWA)
Tokenised sales, with over 130 distributors signing up.

14 May 2026. Hong Kong, China. Xenitra Limited (ASX:XEN) (the “Company”) is pleased to
advise shareholders that sales of products through the OPAL Real World Asset (“RWA”)
tokenised sales ecosystem have surpassed $500,000 within the first month of launch, with
more than 130 distributors onboarded into the ecosystem.
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More than $500,000 in sales generated within the first month of launch.
» More than 130 distributors onboarded into the OPAL ecosystem.
« More than 12,000 livestream viewers attended the launch event.

» Xenitra is strategically positioned as an early mover in commercial RWA tokenisation for
FMCG products in China.

» The OPAL ecosystem is designed to scale across multiple brands, product categories and
geographic markets.

« Xenitra is currently engaged in discussions with additional global brands to be integrated
into the OPAL ecosystem.

Xenitra specialises in fast-moving consumer goods (FMCG), nutraceuticals, over-the-counter
(OTC) medicines and personal care products distributed through a channel-optimised sales
ecosystem incorporating blockchain-enabled tokenised distribution channels spanning
Business-to-Business (B2B) trading, retail distribution and ecommerce platforms in China.
Xenitra is one of the first Australian companies to commercially deploy Real World Asset
(“"RWA”) tokenisation integrated directly into mainstream FMCG sales channels in China. The
Company'’s established ecommerce, livestream commerce and distributor infrastructure across
China and Australia provides a scalable platform to onboard additional international and
domestic brands into the OPAL ecosystem.

Tokenised Sales Ecosystem

The OPAL ecosystem links blockchain tokenisation directly to real product sales, with OPAL
tokens automatically distributed when customers purchase products. The Company believes
this creates a differentiated commercial model supported by recurring FMCG purchasing
behaviour, customer loyalty incentives and scalable distribution infrastructure. A portion of
sales revenue contributes to the OPAL Token Reserve, while tokens can be redeemed within the
ecosystem for rewards and member benefits. Xenitra believes the combination of tokenisation,
ecommerce distribution and customer rewards creates a scalable commercial ecosystem
capable of expanding across multiple brands and markets.
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Chairman Anthony Noble said: “The launch of our first tokenised products marks a significant
milestone for Xenitra and provides strong early validation of the commercial potential of our OPAL
ecosystem. We believe Xenitra is strategically positioned to become one of the first Australian
companies to scale Real World Asset tokenisation integrated directly into mainstream FMCG
distribution channels in China. Our model is supported by real product sales, established supply
chains and a growing distributor network across China. We believe this provides Xenitra with a
significant first-mover advantage in the emerging RWA commerce sector. We are currently in
discussions with additional brands across Australia and Asia regarding integration into the OPAL
ecosystem as we continue to scale the platform.”

Schematic of tokenisation of Products into OPAL Token sales ecosystem

XEN's distributed products (e.g. EZZ) are "tokenised"

Contracted offtake from Brand Owner by XEN

OPAL Tokens are tethered to products as they are sold to customers

OPAL Tokens are issued to customers buying products
from XEN automatically

OPAL Token redemption "burns" tokens in exchange for rewards

Customers redeem OPAL tokens in the XENSHOP and the
tokens are "burned" at point of redemption

Tokenised Rewards Program evolves and builds value for customers

The finite token number decreases with each redemption
that is made

This release has been approved by the board of directors
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About Xenitra Limited

Xenitra specialises in fast-moving consumer goods (FMCG), nutraceuticals, over-the-counter (OTC)
medicine and personal care products that are sold through a channel optimised sales ecosystem
including blockchain tokenised distribution channels spanning Business-to-Business (B2B) trading, retail
distribution and all major ecommerce platforms in China. Xenitra is an established brand acceleration
partner for western brands entering the Asian markets. Through our proprietary platform, we have a
proven track record of delivering exceptional market integration, providing marketing insights and
delivering sales velocity.

Forward Looking Statements

This announcement may contain forward-looking statements, including statements regarding: plans,
strategies and objectives of management; anticipated revenue, products, and stores; operating costs;
Chinese tourism; Governmental policies and preferences (both Australian and Chinese). Forward-
looking statements can be identified by the use of terminology such as ‘intend’, ‘aim’, ‘project’,
‘anticipate’, ‘estimate’, ‘plan’, ‘believe’, ‘expect’, ‘may’, ‘should’, ‘will’, ‘continue’, ‘annualised’ or
similar words. These statements discuss future expectations concerning the results of operations or
financial condition, orcondition or provide other forward-looking statements. These forward-looking
statements are not guarantees or predictions of future performance, and involve known and unknown
risks, uncertainties and other factors, many of which are beyond our control, and which may cause
actual results to differ materially from those expressed in the statements contained in this
presentation. Readers are cautioned not to put undue reliance on forward-looking statements. Except
as required by applicable regulations or by law, the Group does not undertake any obligation to
publicly update or review any forward-looking statements, whether as a result of new information or
future events. Past performance cannot be relied on as a guide to future performance.




