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Disclaimer

All currency amounts in this presentation are in Australian Dollars
(AUD).

This presentation has been prepared by Gratifii Limited (ABN 47
125 688 940) (“Gratifii"). Each recipient of this presentation is
deemed to have agreed to accept the qualifications, limitations
and disclaimers set out below.

This presentation contains summary information about Gratifii
and its activities which is current as at the date of this
presentation. No member of Gratifii, its subsidiaries or respective
directors, officers, employees, advisers or representatives (each a
“Limited Party”) makes any representation or warranty, express or
implied, as to the accuracy, reliability or completeness of the
information contained in this presentation, including any forecast
or prospective information. This presentation should be read in
conjunction with the Company’s Annual Report, market releases
and other periodic continuous disclosure announcements, which
are available at www.asx.com.au

This presentation is not a prospectus, product disclosure
statement or any other disclosure or offering document under
Australian law (and has not been, and will not be, lodged with the
Australian Securities and Investments Commission) or any other
law. The distribution of this presentation outside Australia may be
restricted by law. Any recipient of this presentation who is outside
Australia must seek advice on and observe any such restrictions.
This presentation may not be reproduced or published, in whole
or in part, for any purpose without the prior written permission of
Gratifii.

This presentation does not constitute an offer to sell, or a
solicitation of an offer to buy, any shares in the United States or in
any other jurisdiction in which such an offer would be illegal..

This presentation contains certain “forward-looking statements”
about Gratifii and the environment in which Gratifii operates.
Forward-looking statements often include words such as “may”,
“anticipate”, “expect”, “intend”, “plan”, “believe”, “continue” or
similar words in connection with discussions of future operating
or financial performance. The forward-looking statements
included in this presentation involve subjective judgement and
analysis and are subject to significant uncertainties, risks and
contingencies, many of which are outside the control of, and are
unknown to, Gratifii and each Limited Party. Actual future events
may vary materially from the forward-looking statements and the
assumptions on which those statements are based.

Given these uncertainties, you are cautioned to not place undue
reliance on such forward-looking statements.

Certain market and industry data included in this presentation
has been obtained from public filings, research, surveys or studies
conducted by third parties, including industry and general
publications, and has not been independently verified by Gratifii.
Gratifii cannot warrant or guarantee the accuracy or
completeness of such information.

gratifii

This presentation is a general overview only and does not
purport to contain all the information that may be required
to evaluate an investment in Gratifii. The information in this
presentation is provided personally to the recipient as a
matter of interest only and has been prepared without taking
into account the objectives, financial situation or needs of
prospective investors. It does not amount to an express or
implied recommendation with respect to any investment in
Gratifii, nor does it constitute financial, legal, tax, investment
or other advice or a recommendation to acquire Gratifii
shares.

The recipient, intending investors and respective advisers
should: a) conduct their own independent review,
investigations and analysis of Gratifii and of the information
contained or referred to in this presentation; and/or b) seek
professional advice as to whether an investment in Gratifii is
appropriate for them, having regard to their personal
objectives, risk profile, financial situation and needs.

Except insofar as liability under any law cannot be excluded,
neither Gratifii nor any Limited Party shall have any
responsibility for the information contained in this
presentation or in any other way for errors or omissions
(including responsibility to any persons by reason of
negligence).


http://www.asx.com.au/
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Executive summary G grotifi
Building blocks for success

Foundation Acceleration Monetisation Realisation
Gratifii has built a leading Simplicity Loyalty Marketplacer partnership These initiatives
rewards platform serving 18 accelerates client growth, significantly expands collectively position
million end-users, a extends geo coverage, and accessible product / Cratifii to reach
member base that drives operating leverage supplier range, enabling profitability within 12
represents a significant through consolidation of Gratifii to convert its months of Marketplacer
monetisation opportunity complementary member base into deployment.
now being actively realised. capabilities. transaction revenue at

scale.
G gratifii SIMPLICITY LOYALTY MARKETPLACER




Executive summary
Building blocks for success

Gratifii
overview

* Leading Australian end-to-end loyalty and
customer engagement platform

+  Enables clients to retain customers,
members or employees through unique
rewards, campaigns & offers

« 80+ enterprise clients incl. NRMA, RACQ,
Westpac, HBF and more

+ 18+ million end-user accounts (incl
duplicates across clients)

+ 600+ suppliers delivering 3000+ products

1. Quick Service Restaurants (QSR) & Fast-Moving Consumer Goods (FMCG)
2. Simplicity Loyalty is HQ in New Zealand (albeit 70% revenue from Australia). NZD/AUD FX rate of 0.82 (14 May 2026)
3. GTl active membership base average 2 transactions per year and based on the average of GTl and Marketplacer’s historical AOV and a 5% take-rate for each transaction

Simplicity Loyalty
acquisition

Proposed acquisition of Simplicity Loyalty; provider
of loyalty and rewards / points services in Aus & NZ

Strength in Retail, QSR' & FMCG' - high-value
loyalty — complementing GTl's entertainment
focus

Long-standing, blue-chip clients incl. Dulux &
Schneider Electric and Genesis

FY25 revenue of $4.6m2 (41% recurring) &
normalised unaudited EBITDA of $0.54m?2, pre
synergies

Purchase price of $3.4m (6.2x EBITDA multiple),
plus $0.34m earnout

Subject to completion of conditions
precedent regarding revenue targets and
customer contracts

G oratifi

Marketplacer
Investment

+  Marketplacer is a global enterprise marketplace
platform with turnkey onboarding & fulfiiment
capability

« Clients: Qantas, British Telecom, Chemist
Warehouse & Myer

« Seller supply network of 1000's of categories &
geographies, all without inventory risk

Rationale for GTI:

+  Enables GTl to offer its 18m+ members a wider
range of products driving increased sales

¢ Shared unit economics deliver material near-term
scale & operating leverage

+ Potential for incremental EBITDA contribution run
rate of $2.5m+ within 12 months of Marketplacer
partnership going live?




Capital raise to drive G oratifi
significant value creation

Equity capital Marketplacer partnership & Timing &
raise investment conditions
+ $10m raise via two tranche placement *  Marketplacer to accelerate revenue growth - Tranche 2 subject to the following:

GTI customer demand seeking Marketplacer's

+  Fixed price of $0.04 per share, discount of: diversified product offering

«  GTl shareholder approval; and

o 14.9% to last close price! and 23.3% to 15-
day VWAP.

+  Execution of long-form Convertible Note
documentation

« Ability to capture asymmetric upside as the
partnership drives TTV and scale

o 1for 2 attaching option with exercise
price of $0.10 and 2-year expiry term

* Funding enables both GTl and Marketplacer to * Marketplacer shareholder approval

reach profitability

* Major shareholders and all Directors

+ To accelerate the partnership roll-out and
supporting the Offer

capture a portion of upside GTI creates, GTI to
. Use of funds: make strategic investment of $5.0m in
Marketplacer via Convertible Note
o $3.0 Simplicity acquisition + synergy

execution o 2.25x preferred return (liquidation

preference)

o $5.0m Marketplacer investment; and
o Provides debt-like seniority with equity-

o $2.0m working capital and Offer costs linked upside potential

1. Last close price of 12 May 2026



Key growth drivers G oratifi

Expanding our existing business with new clients and products

:‘ ; New customer ﬁ Travel & fg? Marketplacer
Y (member) wins ' accommodation 4
Increasing scale through onboarding of «  Partnership with Access - one of world'’s *  Global seller supply network spanning
new member groups largest private travel rewards networks categories & geographies
+  Recently signed Seniors Victoria; 1.7 million * Integrates Access’ global travel engine directly +  Turnkey onboarding and catalogue
card members being onboarded into GTI, enabling seamless travel benefits & operations
In discussions with other states for Seniors exclusive rates +  Enterprise-grade marketplace fulfilment
Card members, representing a potential 3.6 +  800k+ hotel and accommodation options infrastructure
million new card holders +  Rates 10-15% lower with GTl's member group *  Built to drive GMV growth and monetisation,
bypassing rate parity restrictions to offer prices not just enable transactions

below online booking sites

Seniwyrs /7> access MARKETPLACER

online victoria

Strategic

M&A + Consolidating smaller rewards / loyalty businesses to increase the client base and product range

* Expanding geographical footprint




Blue-chip enterprise clients G oratifi
We're trusted by 80+ leading brands

Access to over 65% of all Australian & NZ households!
and 18 million individual member accounts (includes duplicative members)

Wi festpac Nl‘?ﬁA hbf—' @

target

—
Regt Hewlett Packard

Enterprise

V%'?FFFV FABGROUP o

officeworks W =®ETZ®

AD- Member =) 1sTRIBUTORS
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Proposed acquisition of Simplicity Loyalty

Simplicity’s platform and business model is highly complementary to Gratifii.

What Simplicity does
Enterprise loyalty & rewards platform

v Powers points, rewards & engagement
programs

v White-label platforms integrated into
client ecosystems

v Focused on Retail, QSR & FMCG (high-
frequency spend sectors)

v" Blue-chip clients with deep APAC
relationships

v Drives customer retention, frequency &
spend

b

C

How it works

Brand (Client)
launches loyalty program

Members / Customers
earn & redeem rewards

Simplicity Platform
manages points, catalogue,
campaigns

Supplier Network
provides rewards, experiences,

products )

Continuous engagement loop driving transactions

SIMPLICITY LOYALTY

Revenue model

SaaS / Platform Fees
High-margin

* Recurring subscription revenue

» Sticky, long-term contracts

* ~41% of revenue base
Transaction Revenue
Volume-driven

* Margin on rewards & redemptions

* Scales with engagement and usage
Managed Services
Upside lever

+ Campaigns, promotions, analytics

+ Additional monetisation per client

High-margin recurring Saa$S + scalable transaction revenue = strong operating leverage




SIMPLICITY LOYALTY
Simplicity Loyalty. A perfect fit.

A respected loyalty platform with blue-chip clients, high-margin SaaS revenue, and deep APAC
relationships that plug directly into Gratifii’'s growth engine to accelerate personalised, data-driven loyalty.

Respected industry
reputation

Strong recurring
SaaS revenue

Strategic supplier
partnerships

Sector Enterprise
expansion client base

Simplicity strengthens Blue-chip customer Deep integration with Strong foundation with Seasoned loyalty

GTl's position in Retail, QSR
and FMCG - the highest-
value segments in loyalty.

portfolio particularly in
retail, FMCG and QSR.

Key customers incl. Dulux,

Genesis and Schneider
Electric.

top-tier product, travel,
& experience vendors
ready to complement

GTl's existing suppliers.

~A%$1.9m of recurring
revenue delivered at
high margins with high
client retention.

professionals with
longstanding
relationships across Asia
Pacific that will enhance
Gratifii's offering.

> Duiux [CESSTRERPSM - co
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Attractive financial profile and acquisition metrics

SIMPLICITY LOYALTY

A disciplined acquisition at attractive multiples, structured to align incentives and protect shareholder value.

Financial overview!2

« Simplicity Loyalty's FY25 revenue was $4.6m

+ Approx $1.9m of revenue complementary high margin
recurring SaaSs revenue (~41%)

« Gross profit margins of 50 - 60%
« FY25 normalised EBITDA of $0.54m’

o Material synergies expected via duplicative roles and
system migration

* 70% of revenue generated in Australia, 30% in New Zealand

1.  NZD/AUD FX rate of 0.82 (14 May 2026)
2. Normalised unaudited accounts

Key acquisition terms!

Binding Share Purchase Agreement executed
Purchase price of $3.4m, plus $0.34m earnout, payable:
o $21Im upfront cash payment; and

o  $1.26m in GTl stock at 30 WVAP as of completion date,
escrowed for 12 months

Working capital required to execute on material people and
operating synergies and system consolidation

12
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Who are Marketplacer?

G gratifii

A global marketplace platform that enables retailers, brands, and B2B operators to rapidly launch and scale online marketplaces.

$ 6 &

Endless Seller
aisle onboarding

Multi-vendor
commerce

Expand product
range without

Onboard third-party Operate multi-
sellers at scale vendor commerce
holding inventory seamlessly

Platform-led commerce - From inventory-led retail to platform-led commerce

173 2 2 ©)

Launch fast Onboard sellers

Fast start to API-first, integrations,
enterprise scale channel managers

Products, orders & supply in

Orchestrate Monetise

Saas, take rate, services,
one platform payments

Revenue
streams

Commissions, services,
payments & ecosystem
monetisation

&

Scale

Global ecosystem of
sellers & partners

14




Why Markplacer works G gratifi

For the first time: Commerce platforms don't just support revenue — they generate and optimise it.

‘-E’ @ Key differentiators

e
Expand product range without Operate multi-vendor * Built tQ dr'_Ve G MV_g rowth and
holding inventory commerce seamlessly monetisation, nOtJUSt enable

transactions
» Al embedded at the core to
. continuously optimise performance
3&: @ + Aclear path to marketplaces that run
themselves
Fast time-to-value vs Flexible, modular platform

legacy competitors (mid-market -» enterprise)

Select enterprise customers

\QANTAS MYER ( Telstra

B

Stop Parimz Tan Muchil

CHEMIST

WAREHOUSE

RACKHAMS
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High frequency categories that gratifi

drive redemption volume

Marketplacer provides immediate access to the product categories that matter the most in loyalty.

Health \'4

& Wellness

Vitamins, medical supplies,
personal care. High-frequency,
essential repeat purchases.

Pet Care 0.‘.0

Recurring purchases driven by
strong emotional connection. Pet

owners are fiercely loyal.

Beauty & "-i”‘
Personal Care U

Skincare, cosmetics, fragrance.
Strong gifting behaviour and
premium price points.

Giftable i'fi
& Seasonal

Products that spike around key
moments — Christmas, Mother's
Day, Back-to-School.

Home & \'—'[
Lifestyle

Appliances, kitchenware,
bedding. High-value practical
rewards members actually want.

Everyday iﬂ
Essentials

Household consumables and
health staples. Drives high-
velocity redemption consistently.

Baby, Kids @
& Fa):nily 4

Emotionally motivated, high-
need purchases. Parents are the
most engaged loyalty members.




lllustrative TTV growth opportunity G gratifi

Unlocking material sales upside by leveraging GTl's 18m+ member base with Marketplacer’s deep product catalogue.

& L & o B o W o E

~18m 30% 10% $103 ~$55m+

-

GTlI members active GTI % active members Average order Total Transaction
members making one purchase! value (AOV)?2 Value (TTV)

$55m+ TTV has the potential to drive a $2.5m+ EBITDA3 contribution

1.  GTl active membership base average 2 transactions per year.
2. Based on the average of GTl and Marketplacer’s historical AOV.
3. Based on a 5% take-rate for each transaction. 17
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Capital Raise - overview (1/2) G gratifi

Offer Size

Offer Type

Offer Price

Options

Ranking

Use of Funds

$10.0m via a two-tranche placement of fully paid ordinary shares

Placement to raise $10.0m via the issue of approximately 250.0 million fully paid ordinary shares:

Tranche 1: $4.2m via the issue of approximately 105.9 million fully paid ordinary shares pursuant to the Company’s available
placement capacity under Listing Rules 7.1 and 7.1A.

Tranche 2: $5.8m via the issue of approximately 144.1 million fully paid ordinary shares subject to shareholder approval at an
EGM

(collectively, the ‘Offer’)

All shares under the Placement will be issued at a fixed price of $0.040 per new share, representing a:

14.9% discount to the last close price on 12 May 2026 of $0.047; and
23.3% discount to 15-day VWAP of $0.052

Participating investors will receive 1 free attaching option for every 2 shares subscribed with an exercise price of $0.100 (10.0
cents), and expiring 24 months from the issue date

The Options will not be quoted on the ASX

Options issue will be subject to EGM approval to be held following the Placement

All new shares issued under the Offer will rank equally with existing Gratifii shares from the date of issue

$3.0m - acquisition consideration + working capital for synergies;
$5.0m - investment in Marketplacer to accelerate partnership and integration; and,

$2.0m - working capital and associated costs of the transactions.
19



Capital Raise - overview (2/2)

gratifii

Transaction Overview
N

Marketplacer
Investment

Rationale

Conditions

Joint Lead Managers

+ $5.0m strategic investment in Marketplacer to accelerate the partnership roll-out and capture a portion of collective upside
+ Investment via an unsecured Convertible Note with a 2.25x preferred return (liquidation preference)

* Provides preferred seniority with an element of equity-linked upside potential

* Funding enables both GTl and Marketplacer to reach monthly profitability over the next 12 months
+ Ability to capture collective upside as the partnership drives TTV and scale
* Supports workstreams to fast-track feature deployments

* Provides a strategic alignment and potential path to bring the businesses together (over time)

Subject to various closing conditions including:
+ GTl shareholder approval; and
+  Execution of long-form Convertible Note documentation

* Marketplacer shareholder approval

Henslow Pty Ltd & Stralis Capital Partners Pty Ltd

20




Capital Raise - indicative timetable! gratifu

Key events Key dates
Tranche 1
Trading halt and announcement of Placement Wednesday, 13 May 2026

Announcement of results of the Placement

] o ) Friday, 15 May 2026
Trading Halt is lifted and trading resumes

Settlement of New Shares under Tranche 1 of the Placement Thursday, 21 May 2026
Allotment and Quotation of New Shares under Tranche 1 of the Placement Friday, 22 May 2026
Tranche 2

EGM to approve issue of New Shares under Tranche 2 of the Placement & Options Wednesday, 24 June 2026
Settlement of New Shares under Tranche 2 of the Placement Monday, 29 June 2026
Allotment and Quotation of New Shares under Tranche 2 of the Placement Tuesday, 30 June 2026

1. The timetable is indicative only and subject to variation. The Company reserves the right to alter the timetable at its discretion and without notice, subject to ASX Listing Rules, the Corporations Act
and other applicable law. 21
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Gratifii, Simplicity + Marketplacer G oratifi

Marketplacer will be the commerce engine powering our growing loyalty network - turning rewards into a
customised product-rich marketplace with commercial-grade depth.

G oratifi SIMPLICITY LOYALTY MARKETPLACER

Gratifii & Simplicity bring: Marketplacer brings:

Established enterprise customers across multiple sectors

« Global seller supply network spanning categories & geographies
Highly engaged member bases with active redemption “ - Infinite aisle expansion without inventory risk

patterns
Turnkey onboarding and catalogue operations
Reward budgets and demand-side market access
Enterprise-grade marketplace fulfilment infrastructure

Proven loyalty mechanics and redemption infrastructure




G ogratifi .

Why these deals
make sense now

*  GTl have built a leading rewards platform with 18+ million
end-user members / customers that can now be
monetised

«  Simplicity provides high-margin SaaS business
which bolts on immediately, improving unit economics
from day one

o Established position in Retail, QSR, and FMCG - the
sectors that spend most on loyalty

o Synergies expected via elimination of duplicated
shared services

*  Marketplacer provides a comprehensive product and
fulfilmment capability enabling GTI's 18 million members a
broader and richer range of products and services to
realise their reward / loyalty points
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's build this together!
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Gratifii is creating the loyalty
platform that brands and
consumers deserve. Backed by

Marketplacer. Supercharged by
Simplicity. Ready to scale.
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