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Disclaimer

These materials have been prepared by Aura Consolidated Group, Inc. (ARBN 695 488 843) (the “Company"). References to the Company in this disclaimer include, where applicable, the
Company's related bodies corporate and affiliates. These materials are given for illustrative purposes only and readers are cautioned not to place undue reliance on the materials. This
presentation contains pro forma information and summary information about the Company and its activities and is current as of the date of this presentation. This presentation does not purport to
be all-inclusive or to contain all of the information you may desire or which may be relevant to your circumstances. It should be read in conjunction with the Company’s periodic and continuous
disclosure announcements filed with the Australian Securities Exchange, available at www.asx.com.au.

These materials, and any discussions relating to these materials, do not constitute an offer, invitation, solicitation or recommendation from the Company with respect to the purchase or sale of
any security in the Company or interest therein nor does it constitute financial product advice. These materials are not a prospectus, product disclosure statement or other offer document under
Australian law or under any other law. These materials have not been filed, registered or approved by regulatory authorities in any jurisdiction. This communication is restricted by law; it is not
intended for distribution to, or use by any person in, any jurisdiction where such distribution or use would be contrary to local law or regulation.

e information contained in these materials is not intended to be relied upon as advice or a recommendation to investors and is not intended to form the basis of any investment decision in the
Company'’s securities. The information does not take into account the investment objectives, financial situation, taxation situation or needs of any particular investor. An investor must not act on
basis of any matter contained in these materials but must make its own assessment of the Company and conduct its own investigations and analysis. Investors should assess their own
jvidual financial circumstances and consider obtaining their own legal, structural, valuation, financial, taxation and other advice and due diligence as they deem necessary before making any
investment decision.

ccepting or reading these materials you acknowledge and represent to the Company that you have read and understood the terms and conditions set out in this disclaimer and agree to be
bound by the limitations set out in these materials. To the maximum extent permitted by law, no representation or warranty, express or implied, is made as to the accuracy, reliability,
pleteness or fairness of the information, opinions, forecasts, reports, estimates and conclusions contained in these materials. The Company and its related bodies corporate and affiliates do
not/undertake any obligation to provide any additional information nor update or revise the information in these materials nor correct any inaccuracies or omissions. To the maximum extent
permitted by law, none of the Company and its related bodies corporate, or their respective shareholders, officers, directors, employees, consultants, contractors, advisers, representatives or
agents, nor any other person accept any responsibility nor any liability for loss arising from the use of, or reliance on, information contained in these materials or otherwise arising in connection
with it, nor in relation to any other written or oral information or opinions provided now or in the future to the recipient or its advisers and representatives, including without limitation, any liability

performance is not indicative of future performance and no guarantee of future returns is implied or given. Nothing contained in these materials nor any information made available to you is,
or shall be relied upon as, a promise, representation, warranty or guarantee as to the past, present, or the future performance of the Company.

Certain statements in these materials constitute “forward-looking statements” and “forward-looking information” regarding possible or assumed future performance or potential growth of the
pany that involve substantial risks and uncertainties. In some cases, you can identify forward-looking statements by the words “anticipate,” "believe,” “continue,” “could,” "estimate,” “expect,”

"intend,” “may,"” “might,” “objective,” “ongoing,” “plan,” “predict,” "project,” “potential,” “should,” "will," or "would" and/or the negative of these terms, or other comparable terminology intended to

tify statements about the future. They appear in a number of places throughout these materials and include statements regarding management's intentions, beliefs or current expectations
cofcerning, among other things, results of operations, financial condition, liquidity, prospects, growth, strategies, the industry in which the Company operates in and other information that is not

orical information. These statements involve known and unknown risks, uncertainties and other factors that may cause the Company's actual results, levels of activity, performance or
achievements to be materially different from the information expressed or implied by these forward-looking statements. Although management of the Company believe that it has a reasonable
basis for each forward-looking statement contained in these materials, the Company cannot assure you that the Company will achieve or realize these plans, intentions or expectations.

mmmmbeRward-looking statements are inherently subject to risks, uncertainties and assumptions. Except as required by applicable regulations or by law, the Company does not undertake to publicly

upglate or review any forward-looking statements, whether as a result of new information or future events.



Disclaimer

This presentation contains pro forma information and certain measures of financial performance not determined in accordance with U.S. generally accepted accounting principles ("GAAP"),
including Adjusted EBITDA, Adjusted Free Cash Flow, general and administrative expense adjusted for IPO readiness costs and acquisition-related expenses, Net Debt at Transaction Close, and
Total Liquidity at Transaction Close (the “non-GAAP financial measures”). The non-GAAP financial measures are used by Company management to evaluate financial performance of, and
determine resource allocation for, the Company's operations. Items excluded from each of the non-GAAP financial measures are significant components in understanding and assessing financial
performance. The non-GAAP financial measures should not be considered in isolation, or as alternatives to, or substitutes for, pro forma net income, pro forma general and administrative
expense, or other financial statement data presented in the Company's consolidated financial statements as indicators of financial performance or liquidity. Because the non-GAAP financial
measures are not measurements determined in accordance with GAAP and are thus susceptible to varying definitions, the non-GAAP financial measurements as presented may not be
comparable to other similarly titled measures of other companies. Please refer to the Appendix for a reconciliation of these financial measures to the most directly comparable financial measure
ared in accordance with GAAP. The pro forma financial information has not been subject to audit or review by the Company's independent auditor.

pany owns or otherwise has rights to the trademarks, service marks and trade names that it uses in connection with the operation of its business (including those mentioned in these
rlals) These materials (including the presentation) include trademarks which are protected under applicable intellectual property laws and are the property of the Company and/or the
property of the Company's related bodies corporate or affiliates. This presentation may also contain trademarks, service marks and trade names of other companies, which are, to the Company's
szledge the property of their respective owners. The Company does not intend its use or display of other companies' trademarks, service marks or trade names to imply a relationship with, or
endorsement or sponsorship of the Company by, any other companies. Solely for convenience, the trademarks, service marks and trade names referred to in this presentation may appear
out the ® and TM symbols, but such references are not intended to indicate, in any way, that the Company will not assert, to the fullest extent under applicable law, its rights or the right of the

plicable licensor to these trademarks, service marks and trade names.
e materials (including this presentation) may include industry and market data derived from internal analyses based upon publicly available data or other proprietary research and analysis,
eys or studies conducted by third parties and industry and general publications. Unless otherwise indicated, information contained in this presentation concerning the Company'’s industry
and the markets in which the Company operates, including the Company's general expectations and market position, market opportunity and market size, is based on these various sources.
Because this information involves a number of assumptions and limitations, you are cautioned not to give undue weight to such information. The Company has not independently verified market
ta and industry forecasts provided by any of these or any other third-party sources referred to in this presentation. All values are stated in U.S. dollars unless otherwise stated.
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A note on today’s presentation

lin July, Aura closed
its acquisition of
Qoria and listed on
the ASX as AXQ.

Acquisition via Scheme of
Arrangement became
effective on July 17.

Official trading
commenced on July 20.

Basis of presentation for today’s report:

As the acquisition closed after Q226 quarter-end, statutory financials reflect Aura
on a standalone basis.

To provide investors context on the Company as it will operate going forward, the
Company included unaudited pro forma summary financial results.

o Pro formaincome statement information reflects Aura's historical financial
information combined with Qoria's historical financial information, giving effect
to the Transaction as if it had occurred at the start of the relevant period.

o Pro forma balance sheet information is presented as of the Transaction Close,
assuming all Transaction-related expenses were paid as of that date, to provide
investors with a clear understanding of the balance sheet position of the
combined entity.

As Aura expects to become a U.S. SEC registrant, financial statements are
prepared under U.S. GAAP.

All results are reported in U.S. dollars.



Q2'26 pro forma highlights

ARR

$354.0M on comparable definition basis
to reported Q1'26 ARR'

YoY growth

Total Liquidity

as of Transaction Close

capitalized to deliver
profitability

Adjusted EBITDA

of ($12.6M) represents a

YoY improvement

Cost savings

ahead of plan to achieve $55M target?

in savings actioned in Q2'26

Adjusted FCF

of ($15.3M) represents a

YoY improvement

Reaffirming guidance

ARR growth?

in FY'26 from close?

Notes: Reflects pro forma results for the quarter ending June 30, 2026, unless otherwise noted. See appendix for definitions of key terms and reconciliation of non-GAAP terms. (1) Qoria ARR has been standardized
er the Aura framework. Additional detail can be found on slide 18. (2) These targets are goals and are forward-looking, subject to significant business, economic, regulatory and competitive uncertainties and
contingencies, many of which are beyond the control of the Company and its management, and are based upon assumptions with respect to future decisions, which are subject to change. Actual results will vary and

those variations may be material. Nothing in this presentation should be regarded as a representation by any person that these goals and targets will be achieved and the Company undertakes no duty to update its
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About Aura

D HiAlex, you have
1critical alert.

AURA
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Safety

Aura believes every person deserves trusted protection
that understands their needs and works proactively to
keep them safe.

il Trends

Aura's Al-powered online safety platform spans home,
school, and work, empowering individuals, families, and ‘
institutions with end-to-end protection for the many  —

c ] o : Family Safety & Wellbeing
dimensions of digital life. School & Student Safety
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Set a new standard of
protection with a
proactive, intelligent,
and easy-to-use
digital safety platform
for consumers, schools,
and businesses.

Aura’'s focus

7~

W,

Unlock the ecosystem
around individuals and
families, delivering digital
safety tools directly, at

school, and to and
through the workplace.

54

Drive financial
excellence through
disciplined execution,
growing revenue and
free cash flow at scale.



Aura’s products

Digital Safety

Aura Suite delivers all-in-one
tection from identity theft, scams,
nd'enline threats for individuals and

mmmfamilies.

: 40u9e
@, Spam call blocked
' o HiAlex, you have 4
critical alerts.

e sday at 12:33 PM Critical
W2 We found one of your

passwords exposed on the
dark web

Data Removal

58 requests sent

Protection summary

aus

Family Safety & Wellbeing

Aura Parents and Qustodio help
parents protect their children with
parental controls and tools that
support wellbeing and connection.

9:41

< Insights  Usage.

(&g Emma

Emma interacted with a high-

Safety - fonyester A risk Al app

< (=)

Risk Alert Wellbeing

No risks found Moderate

Trends

THE AURA PLATFORM

Enterprise Solutions

Qoria student safety solutions
support K-12 school communities,
while Aura Business offers BYOD
security to MSPs and SMBs.




Aura's innovation engine

Strengthening protection with new products and capabilities in 2026, with
more breakthrough innovation to come.
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Launched in July, new Self-Harm v3
model supports faster self-harm

Trusted Family Access

Coming soon: we're
eveloping new ways to keep
seniors safe from scams.

Risk alerts €

notification.

Keyboard messages

ikeep thinking about not being here and
its freaking me out | i know what id do but
im not saying details

®
v

ihave a plan and it scares me

Hi, Alex! o

Betty has 2 new ale

Resources

Aura Intelligence

New chat Launched in beta this year as a chat

Aura Intelligence Beta

lex! What can | help you with today?

rsonalized, context-aware suggestion \

AR

‘ Even better suggestion \

Becurity risks detected

| Another great suggestion ‘

assistant, Aura Intelligence is now
evolving into an intelligence layer
embedded across the Aura experience.

Aura Business

Launched in April, Aura’s
newest offering delivers
privacy-first BYOD solutions
to MSPs and SMBs.



Aura’s ecosystem

Aura’s multi-channel, go-to-market ecosystem
spans life's essential environments.

Nduals and families sit at the heart of the
protection model.

Gra reaches customers directly and through
e institutions already embedded in their lives,
lling to and through enterprise partners.

breaking down digital silos, Aura unlocks
ltiple paths to engagement and deeper

wderstanding of its customers.

e result: a continuous, context-aware,
otection layer they can trust.

al

/—N‘ployee Benefits

Work

Aura Business

MSPs

Home

Aura Suite
Aura Parents A
Qustodio
Individuals &
Families

Consumer Partners

School

Filter

Monitor
Classroom Manager
Pulse

K-12 Partners

Schools > Parents



Aura’'s business model

>ﬂes model
I

Customers
rowth funnels

ore products

al use. on

Direct sales to consumers

Individuals and families
K-12 parents

Performance marketing
Organic and word-of-mouth
School-to-Home

Aura Suite
Aura Parents
Qustodio

Sales to institutions and through partners

Companies and employers
Schools and districts
Individuals and families via employers and partners

Core focus: Employee Benefits and K-12 channels
Supplemented by MSPs and strategic partners

Qoria's K-12 solutions
Aura Suite, as a workplace benefit
Aura Business



Medium-term targets

%ra is executing against a
isciplined financial framework

@hile establishing its position
s a trusted category leader in

@igital safety.

MBie s: Aura’s medium-term targets are not tied to a specific timeframe and are not guidance, nor a
8giction of future performance. The targets illustrate the outcomes management is currently focused on
lering as part of its strategic ambitions. There are risks and uncertainties in connection with these
ambitions, including from factors beyond Aura's control.

Rute of 40+ <1X pebt/ FCE

maximizing growth with a a durable capital structure
firm commitment to with ample capacity to
profitability. execute Aura’s strategy.

Subscriber and ARPU expansion

represent two powerful growth levers, with subscriber
acquisition offering a particularly compelling runway given
our penetration opportunity.
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Aura at a glance
Q2'26 pro forma financial results

Q2 Revenue ARR!

=385.1M

+27/ YoY

O

Adjusted EBITDA®

D
2,
D

+2/7% YoY

Q225 Q325 Q4’25 Q1'26 Q2'26

($12.6M)

($25.5M) ($27.3M) (823.7M)

($38.1M)

[ E—

s: Reflects pro forma results for the quarter ending June 30, 2026, unless otherwise noted. See appendix for definitions of key terms and reconciliation of non-GAAP terms. (1) Qoria ARR has been standardized under
ura framework. Additional detail can be found on slide 18. (2) Assumes payment of known Transaction expenses. (3) Both Adjusted EBITDA and Adjusted Free Cash Flow exclude IPO readiness and

$339.7M

A
Total Liquidity?
$124.0M
as of Transaction Close
Adjusted Free Cash Flow?®
Q225 Q325 Q4’25 Q1’26 Q226
($2.3M)
($15.3M)
($32.2M) CE2) (534.2M)
15

uisition-related costs but do not adjust for severance costs of $3.2M in Q126 and $1.4M in Q2’26 directly related to the announced cost savings initiatives.

]



Recent progress

Transformational
acquisition of Qoria
and ASX debut.

Advanced Aura's position as a
leader in the global Digital Safety
market.

Accelerated Aura's vision of
all-in-one protection for families
and individuals worldwide.

Fortified the business with
$100M equity raise and upsized
$100M debt facility concurrent
with Transaction Close.

Resilient revenue
growth at scale.

Achieved 27% year-over-year
Q2 GAAP revenue growth, while
driving efficiency gains across
the business.

On track to achieve stated 2026
ARR growth target.'

Laid the foundation for continued
growth:

e Ongoing platform
enhancements

Aura Business launch

Post-merger channel and
product opportunities

Driving toward
profitability.

Q2 Adjusted EBITDA loss
narrowed $12.9M year over
year, driven by early cost-out
actions and disciplined marketing
spend.

On track to achieve stated 2026
FCF guidance.’

Ongoing operating model
optimization expected to support
further cost savings and margin
expansion.

Strong execution
against merger
goals.

Aura’'s Q2 2026 cost-out action
is expected to result in $9.0M of
annualized run-rate savings.

13% ahead of plan to achieve
stated $55.0M total cost
savings target’ for 2026.

Sustained top-line momentum
amidst reduction in performance
marketing spend relative to
revenue.

Beginning to test and validate
prospective revenue synergies.

and are
sed upon




Diversified model supports durable growth

Q2 Revenue
UsS$m

+27% YoY

Q2'25 Q2'26

only

ARR'
USS$M

+27% YoY

Q2'25 Q2'26

L.use

= s: Reflects pro forma results for the quarter ending June 30, 2026. See appendix for definitions of key terms. (1) Qoria ARR has been standardized under the Aura framework. Additional detail can be found on slide 18.
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Revenue by Channel

Direct-to-Consumer

Sales of Aura and Qustodio
directly to consumers

@ Enterprise

Sales to institutions primarily
through Employee Benefits and
K-12 channels

Revenue by Geography

® Us

@ AU/NZ
UK
Other

8% 4%

54%




AXQ updates: ARR standardization

Pro forma ARR
in US$M

® Qoria employed a bookings-based
: ARR definition.

Aura uses a recurring GAAP
revenue-based ARR definition.

Going forward, Aura is aligning the

Q2'25 Q3'25 Q4'25 Q126 Q2'26
. entire Company to the more
Q2'26 vs. :  conservative GAAP revenue-based
m Methodology Q4'25 Q1'26 Q2'26 Q2'25 : approac h.
Aura + Legacy Qoria’ $316.0 $345.0 $354.0 26%

® Aura's 20%+ FY'26 growth target? references $307.1M.

competitive uncertainties and contingencies, many of which are beyond the control of the Company and its management, and are based upon assumptions with respect to future decisions, which are subject to
dihge. Actual results will vary and those variations may be material. Nothing in this presentation should be regarded as a representation by any person that these goals and targets will be achieved and the Company
@Adertakes no duty to update its goals.
]

s: (1) Q4’25 and Q1’26 are shown as previously reported, Q2’26 is calculated using the same legacy methodology. (2) This target is a goal and is forward-looking, subject to significant business, economic, regulatory

18



Improving cost trends across the business

P

ro forma costs in US$M

Cost of revenue Sales & marketing

nl

Research & development

use

:

al

Q225 Q325 Q4'25 Q1'26 Q226 Q225 Q325 Q4'25

Adj. general & administrative'

Q2'25 Q325 Q4'25 Q1'26 Q2'26 Q225 Q325 Q4'25

s: Reflects pro forma results. (1) General and administrative expenses are adjusted for IPO readiness costs and acquisition-related expenses.

Q1'26

Q1'26

Q226

Q2'26

O Cost category
@® % of Revenue

19



AXQ integration: cost savings

Planned Cost-out program ahead
for H2 of plan with improved
savings mix.

Total planned
2026 savings

$28M

Identified $27M in annual run-rate
direct and operating cost savings vs.
$25M target, with the full run-rate

| E— impact to be realized in 2027.

Actioned
in H1

Actioned or planned $35M of in-year
brand and marketing cost savings vs.
$30M target.

Purpose of $55M cost savings target
was to support stated free cash flow
guidance, while not sacrificing growth
aspirations.

C Actioned
post-Q1
ctioned m Marketing spend reduction
vs. 2025

Because marketing spend is
period-specific, related savings do not
represent run-rate savings.

in Q1

To the extent free cash flow targets can
be achieved with a lower H2'26 vs.
H2'25 performance marketing
reduction, the Company will reinvest in
growth.

rect & operating costs

ﬂs: Direct and operating cost savings reflect the annualized run-rate impact of actions completed in 2026. Because the cash flow impact of

magketing spend is period-specific, related reductions do not reflect run-rate savings. These targets are goals and are forward-looking, subject to
jghificant business, economic, regulatory and competitive uncertainties and contingencies, many of which are beyond the control of the Company
jits management, and are based upon assumptions with respect to future decisions, which are subject to change. Actual results will vary and
g8e variations may be material. Nothing in this presentation should be regarded as a representation by any person that these goals and targets will
dchieved and the Company undertakes no duty to update its goals.
]




Aligning and amplifying
D2C strengths.

->

Qustodio and Qoria
customer outreach is
raising Aura awareness

Qustodio and Aura Parents
integration underway

Cross-sell campaign
planning

Accelerating channel
benefits.

->

Defined plan to accelerate
School-to-Home benefits

Optimizing K-12 platform to
support scaling

Implementing phased
brand strategy.

Current state
J

Endorsed brands
e.g., Linewize by Aura

\)

Unified Aura brand

e.g., Aura Schools




Pro forma financial summary
In US$M, prepared in accordance with U.S. GAAP standards

Q1'25 Q2'25 Q3'25 Q4'25 Q1'26 Q2'26
Revenue 63.9 671 711 75.0 82.0 851
ales and marketing 51.6 49.8 53.5 62.7 55.3 49.2
eneral and administrative 13.4 16.2 17.0 19.3 231 22.6

al operating expenses 103.8 109.8 121.6 122.8 14.0

Interest income (expense), net ()] (VX0)] (1.6) (2.5) (3.8) (5.1)

Mark-to-market gain/(loss) (1.7) (4.0) 1.0 (3.2) 141 17.3

! | 0.8 1.9 0.5 0.6 0.3 0.3

ncome tax benefit

s: Mark-to-market gain/(loss) consists of fair market value adjustments related to the change in fair value of our warrant, convertible note, and PIPE liability balances.

al

22



GAAP to Non-GAAP reconciliation
Pro forma Adjusted EBITDA in US$M

Q1'25 Q2'25 Q3'25 Q4'25 Q1'26 Q2'26
Net loss (38.3) (43.5) (40.0) (57.7) (32.8) (16.8)
erest expense 1.3 2.0 1.6 2.5 3.8 51

EBITDA

Acquisition-related costs

Stock-based compensation expense 5.7 5.2 5.2 5.3 6.7 5.7

f justed EBITDA (24.2) (25.5) (27.3) (38.1) (23.7) (12.6)

@©
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Progress toward key targets

®© On track © On track © On track

s: These targets are goals and are forward-looking, subject to significant business, economic, regulatory and competitive uncertainties and contingencies, many of which are beyond the control of the Company

its management, and are based upon assumptions with respect to future decisions, which are subject to change. Actual results will vary and those variations may be material. Nothing in this presentation should be 24
ded as a representation by any person that these goals and targets will be achieved and the Company undertakes no duty to update its goals. See section 7.3 of the Qoria Scheme Booklet from May 2026 for

@dditional information.

|



iorities for H2'26

Grow revenue and drive free cash flow.

e Achieve stated goals of 20% ARR growth and free cash flow generation.
e Build on trajectory of discipline around unit economics and driving operating leverage through business.

Drive product innovation and integration.

e Continue transition to Al-native product with Connected Intelligence.
e Enhance customer experience and value with ongoing UX and feature improvements.
e Create a more unified technology stack supporting different products and go-to-market channels.

O e Progress the integration of Qustodio and Aura Parents.

Unlock strategic go-to-market ecosystem.

e Begin to deliver on School-to-Home distribution promise.
e Consolidate and align Qustodio go-to-market motion with Aura Parents, positioning the offering as a gateway to the full Aura Suite.

Align the organization to support durable, profitable growth at scale.

e Streamline organizational structure and achieve cost synergies offered by the acquisition of Qoria.
e Integrate systems to consolidate cost, eliminate duplication, and support better visibility of business and communication.

es: These targets are goals and are forward-looking, subject to significant business, economic, regulatory and competitive uncertainties and contingencies, many of which are beyond the control of the Company and
lanagement, and are based upon assumptions with respect to future decisions, which are subject to change. Actual results will vary and those variations may be material. Nothing in this presentation should be

Grded as a representation by any person that these goals and targets will be achieved and the Company undertakes no duty to update its goals.

]
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Glossary of key terms

Adjusted EBITDA

Adjusted Free Cash Flow

LG

se onl

BYOD

mpany

U

D2C

 EN——

ployers

}

Defined as net income (loss), adjusted to exclude interest, taxes,
depreciation and amortization, IPO readiness costs, acquisition
related costs, stock-based compensation, mark-to-market
gains/losses and foreign currency exchange gains/losses.

Adjusted Free Cash Flow (“FCF") is defined as operating cash flow
less capital expenditures (including capitalized software
development), and excluding IPO readiness and
acquisition-related costs.

Prior disclosures added back interest to free cash flow. Aura does
not add back interest and future reporting will use the above
definition.

Annualized recurring revenue ("ARR") reflects annualized
recurring GAAP revenue recognized in the final month of a given
period. For business lines that recognize revenue monthly, ARR is
calculated by multiplying final-month recurring revenue by 12. For
business lines that recognize revenue daily, ARR is calculated by
dividing final-month recurring revenue by the number of days in
the month and multiplying by 365. ARR is adjusted for
non-recurring revenue.

Prior disclosures combined Aura and Qoria ARR as calculated
under each company'’s historical methodology. Post-close, the
methodologies were aligned, and the definition above will be used
for future reporting.

The ticker symbol under which Aura's shares trade on the
Australian Stock Exchange (“ASX").

Bring-your-own-device (“BYOD") refers to employees using
personal devices for work.

Refers to Aura.

Direct-to-Consumer (“D2C") reflects sales of products offered
under the Aura and Qustodio brands to consumers billed directly
through Aura’s websites and app store listings.

A company accessed via the Employee Benefits channel, primarily
through Aura’s distribution partnership with MetLife, that offers
Aura as a workplace benefit.

Enterprise

K-12

MSPs

Net Debt

Total Liquidity

Pro Forma Financial
Information

Scheme of
Arrangement

Transaction

Reflects sales of products to and through enterprise channels.
Enterprise includes two main channels: K-12, which includes sales
of student safety products to K-12 institutions, and Employee
Benefits, which reflects sales of Aura to employees through
employers’ workplace benefit programs. Sales in the Employee
Benefits channel are largely driven through a distribution
partnership with MetLife, one of the world's largest employee
benefits platforms.

Refers to the kindergarten through Year 12 education sector,
including primary and secondary schools and school districts.

Managed service providers ("“MSPs") provide outsourced security
monitoring and incident response services, often for small and
medium-sized businesses ("SMBs") that lack the scale or
resources to maintain in-house security operations.

Defined as total borrowings less cash and cash equivalents,
assuming payment of estimated Transaction costs.

Represents available sources of funding, consisting of cash plus
available borrowing capacity under the Company's revolving credit
facility, assuming payment of estimated Transaction costs.

Reflects Aura's historical financial information combined with
Qoria's historical financial information, converted from IFRS to
U.S. GAAP.

The Australian court-approved process under which Aura
acquired Qoria, requiring Qoria shareholder and court approval.

Aura's acquisition of 100% of the issued shares of Qoria via an
Australian court-approved Scheme of Arrangement, implemented
on July 17, 2026 (the “Transaction Close”), alongside a $100
million capital raise closed on July 17, 2026, the conversion of
certain of Aura's preferred shares into shares of common stock on
July 17, 2026 prior to implementation of the Scheme, and Aura's
listing on the ASX under the ticker AXQ. AXQ began trading on a
conditional and deferred settlement basis on July 9, 2026,
followed by unrestricted trading on July 20, 2026. Collectively,
these events are referred to as the "Transaction."

27



AXQ ownership & capitalization A

%ﬂs in millions as of Transaction Close Market capitalization in AUD

FEEEECommon shares outstanding 226.4 AXQ share price as of August 4, 2026 $3.01AUD

tions and performance rights 291 Implied fully diluted market capitalization $785.2M AUD

@arrants 5.4

Hari Ravichandran ownership 8%

mDirector ownership, excluding Hari Ravichandran 22%

&s: Aura also has an outstanding Convertible Note with Life360, which has a face value of US$25M, and a maturity date of May 12, 2030. CEO and Director ownership includes Aura CDIs and other securities held

he Directors and entities affiliated with the Directors. See sections 6.13 and 7.7 of the Qoria Scheme Booklet from May 2026 for additional information about the Aura Convertible Note and Director Share ownership,
respectively.
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AXQ liquidity A

Pro forma position as of Transaction Close in US$M

Post-close Net Debt’ Position vs. February expectation®
$25.0M ($13.9M)
cash available $120.6
One-time Transaction and integration costs? ($26.6)
[
atclose $94.0
($10.4M)
: total Ashgrove retirement amount ($48.7) -
g : BOC revolver borrowings outstanding ($20.0) (85.0M) (89.9M)
. . . ($5.6M)

ess: GC facility borrowings outstanding ($35.2)

t cash (debt) at close ($9.9) -

February Net Debt PIPE Upsize Cost to Retire Delayed Completion & Increase in N Net Debt at Close
Guidance Ashgrove Other Cash Impacts Transaction Fees

wst-close Total Liquidity

at close $94.0
E:able revolving credit facility $30.0 Aura remains well-capitalized, with ample liquidity to

execute its plan.

Total liquidity at close $124.0
[

ps: Net Debt and Total Liquidity assume payment of known Transaction expenses. (1) Aura also has an outstanding Convertible Note with Life360, which has a face value of US$25M, and a maturity date of May 12, 30
p. The Convertible Note is not included in Net Debt. (2) Total Transaction costs were $35.8M, where $10.2M was paid prior to closing. (3) The Transaction closed 6 weeks after the original May 31 contemplation.

@sh balances declined largely due to burn that had been forecast for that period.
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GAAP to non-GAAP reconciliation

Pro forma Net Debt as of the Transaction Close

Net Cash (Debt) at close (US$M)

BOC revolver borrowings outstanding (6/30) ($20.0)
rrowings outstanding (6/30) ($35.2)
mmmmmAshgrove facility balance outstanding (6/30) ($35.2)
E:ra facility balance outstanding (6/30) ($6.8)
tal debt (GAAP) (6/30) ($97.2)
dsh, cash equivalents, and restricted cash (GAAP) (6/30) $92.6
Net Cash (Debt) (GAAP) (6/30) ($4.6)
mrease in Ashgrove facility balance ($13.5)
nsolidation of intercompany loan $6.8

rease in cash, cash equivalents, and restricted cash $28.0
j:s: one-time transaction costs (Non-GAAP adjustment) ($26.6)
Net Cash (Debt) (Non-GAAP) at close ($9.9)
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GAAP to non-GAAP reconciliation

Pro forma Total Liquidity as of the Transaction Close

Total liquidity bridge (US$M)

>a§h, cash equivalents, and restricted cash (6/30) $92.6
vailable revolving credit facility (6/30) $30.0
AAP liquidity (6/30) $122.6
crease in cash, cash equivalents, and restricted cash $28.0
@tal liquidity at close (7/16), before cost adjustments $150.6
@ﬁss: one-time transaction costs (Non-GAAP adjustment) ($26.6)
$124.0

j}tal liquidity, net of costs (Non-GAAP)

I

Q'

—
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Aura standalone statutory financials

In US$M, prepared in accordance with U.S. GAAP standards

H1'26 financial results Balance sheet as of June 30, 2026 H1'26 cash flow summary

o Nnnls

stockholders’ deficit

lRevenue $119.9 Cash and cash equivalents and $87.8
restricted cash
. ]
iotal operating expenses $1671 Total current assets $119.3
\Boss from operations ($47) Total assets $334.0
Interest expense, net ($3.0) Total current liabilities $140.0
D
ther expense, net and $311 Total liabilities $215.5
ark-to-market gain
a)
et loss ($19.1) Redeemable preferred stock and $118.5

j
Qv

Net cash used in operations ($44.4)
Net cash used in investing ($10.2)
Net cash from financing $71.6
Net increase in cash and restricted $17.0
cash

Cash and restricted cash, beginning of $70.8
period

Cash and restricted cash, end of $87.8
period
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Aura standalone performance summary A

Key Operating Metrics

Six Months Ended June 30, Year Ended December 31,
In thousands, except NRR and ARPU 2026 2025 2025 2024
ARR $245,909 $187,398 $215,835 $165,890
Employers 2.2 1.6 1.7 1.2
Direct-to-Consumer NRR 92% 79% 90% 77%

Aura standalone definitions:

Q

scribers: A Direct-to-Consumer subscriber is defined as an active, paid subscription acquired through our Direct-to-Consumer channel, as of period end. Each subscriber represents a
sini@le paying account and may include multiple users covered under one subscription. The total subscriber count excludes users in a free trial period for which no payment has been

: ARR reflects the sum of Direct-to-Consumer and Partner ARR. Direct-to-Consumer ARR is defined as Direct-to-Consumer GAAP revenue for the final month of the period, divided by
th@lnumber of days in the month, and annualized (multiplied by 365). Partner ARR is defined as Partner GAAP revenue for the final month of the period, annualized (multiplied by 12).
rtner GAAP revenue represents revenue generated from our Employee Benefits and Other Partner channels.

S

r@€eived.

loyers: An employer is defined as a company accessed via the Employee Benefits channel that offers Aura as a workplace benefit. Total employers represents the total number of
eniployers as of period end.

-y

erage Revenue Per User (“ARPU"): ARPU refers to our Direct-to-Consumer channel and is defined as the revenue attributable to the service period, including upsells and net of refunds,
from all Direct-to-Consumer subscribers active during a given period, divided by the total number of active Direct-to-Consumer subscribers in that same period.

Revenue Retention (“NRR"): D2C NRR is defined as revenue attributable to a fixed cohort of Direct-to-Consumer subscribers identified as active one year prior to the end of the

megsurement period, measured in the final month of the measurement period, divided by revenue attributable to that same cohorts measured in the final month of the prior-year period.
ployee Benefits NRR is defined as revenue attributable to a fixed cohort of employers identified as active one year prior to the end of the measurement period, measured in the final
rter of the measurement period, divided by revenue attributable to the same cohort of employers measured in the quarter of the prior-year period.

|
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Thank you

This document has been authorized by the Aura Board of Directors for release to the ASX.

Contact:

investor Relations
Kane Hannan
ir@aura.com



